





























RUN PPC AUDIT

The PPC audit is currently a beta feature, but it will soon be available to all

users. This automated tool operates using any active Rank Radar for products in
your portfolio. The PPC audit provides valuable insights and recommendations

on strategies that can enhance organic rank and increase campaign profitability.

Q) Getting Started

-
v Niche Pipeline
SICToNMll Navigate to PPC audit A Rank Radar
L @ Reports

Fe PPC Audit (NEW.

Click Create PPC Audit + Create PPC Audit

Ad Performance Funnel ' spsasp

Impressions Clicks PPC Units Sold
1,000,348 3,512 @ 639

Analyze
dashboard

CTR
0.35%

Ad Spend Ad Sales

$5,391.41 $21,775.31
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Analyze Insights and Reccomendations

Insights and Recommendations

Ranking Strategy — A good rank drives traffic, boosts sales velocity, and improves visibility.

High Ad Spend Not Ranking

Top Impression Rank, Organic Rank Below the Fold and
Good Top-of-Search Spend%

Effective Investment

Top Impression Rank and Organic Rank Above the Fold
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High Spend, Low Visibility

Top Impression Rank, Organic Rank Below the Fold and
Bad Top-of-Search Spend %

Promising Results

Not Top Impression Rank, Organic Rank Below the Fold
and Good Conversion

High Investment, Potentially
Not Needed

Top Impression Rank and Organic Rank Above the Fold

Optimal Performance

Not Top Impression Rank, Organic Rank Above the Fold
and Good Conversion
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EXECUTE CHANGES AND MAKE HIGHLIGHTS

Once you've analyzed the data from your current campaign performance,
it's time to implement these strategies in the real world. Utilize the Rank Radar
highlight feature to track the impact and refine your PPC approach.

Create PPC changes in Data Dive

PPC Campaigns ©

Campaign name template® AD TYPE | MATCH TYPE ] START DATE v Example: [SKU] SP Exac 24€921

Exact Product Phrase Broad Auto
Generate EXACT Campaigns ?* v ~  Campaign . Sugg. | Sugg. Bid
paig & Keyword © sV ¢ 2 < Bid | Range
s . . ) v v v
1. Fill this section for EXACT campaigns, if needed
cat tree 1,467,984 1 $0.62 $0.42 —0.81
Don't combine keywords whose SV ratio is 10 cat tower 305612 1 $0.95 $0.71 —1.19
more than® cat tree tower 189,695 1
Max keywords per campaign* 8 cat tree large cat 68,985 2
cat condo 63,547 2
& cat tower scratching post 53,446 2 $1.25 $0.95
c tart date* 09/21/2024
SIPEen Sinr oS cat tower large cat 149,834 2 $0.78 $0.59 - 0.98
Campaign daily budget* $10 tall cat tree 43,851 2 $1.00 $0.75—1.25
cat tree indoor cat 43,056 2
Ad group default big* 50.67 cute cat tree 36452 2
small cat tree 35,487 2
Bid* Suggested Bid vox o1 arge cat tree 29,057 3
cat post 19,415 3
Bidding strategy* Fixed bids v cat condo indoor cat 19,156 3
cat tree tower large cat 18,664 3
Campaign name* [SKU] SP Exac 240921 tall cat tower 18,102 3 $1.01 $0.7
cat tower indoor cat 16,575 3 $0.96 $0.72 —1.20
[ X ]
PPC account* Campaign portfolio
Campaign Bulk History Select a PPC account v ct a portfolio v

Generate Bulk Sheet
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i ]
SIGIORME Adjust campaigns in Amazon amazon

' seller central

N J

Make keyword specific highlight in Rank Radar

m Pause @ 1 KW selected

| | cathouses for indoor cats
| | cattree for large cat
_ | large cat tree

| | cattower for large cats Started Exact Match Campaign for

"heavy duty cat trees for large cats”

| | cat hammock for large cats

2 | heavy duty cat trees for large cats STARTED £

.| large cat tower

Started running DSP ads

® [ ]
WED TUE MON FRI  THU
18 17 16 | 15 14 13 12
M ake date SpeCifiC SEP SEP SEP | SEP | SEP SEP SEP

highlight in Rank Radar S

41 31 29 35 36 31

22 101+ 23 26 25 25 21
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MONITOR AND ITERATE ON PPC STRATEGY

In addition to utilizing the PPC Decision Matrix mentioned earlier (anchor to that
section), apply this framework to prioritize adjustments to your strategy. Keep in
mind that the main goal is to enhance organic rank. Adopt a long-term perspective
and be prepared to invest, even if it means temporarily accepting a higher ACOS or

TACOS, in order to boost organic sales.

ORGANIC KW RANK FOUNDATIONAL

PROFITABILITY

VOLUME
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ALTERATE REVENUE OPTIMIZATION STRATGIES

When optimizing for revenue, remember that Amazon PPC is just one way to boost
sales velocity. Although this guide doesn’t specifically address the suggestions
below, consider leveraging these strategies to enhance your listing’s performance.

;‘ joinbrands

é External Traffic (Influencers)

r PixelMe

by Carboné

@ External Traffic (Google ads)

é External Traffic (Buy With Prime)
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Do you still have questions
about this workflow?

Register to any of our 3X weekly
Office Hours sessions and get
your questions answered.

(TIMES OF OFFICE HOURS >>

¥ DataDive
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