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OPTIMIZE

Improving your Click-Through Rate (CTR) is one of the fastest and most 

cost-effective ways to enhance your brand's performance on Amazon. 

With the ability to quickly test and implement different concepts, optimizing for 

CTR allows you to experiment until you find what works best. 

This guide provides a step-by-step approach to optimizing your listing for 

increased CTR, with a primary focus on main image testing. 

We've also included additional CTR optimization strategies on the final page 

for a comprehensive approach.
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ANALYZE MAIN IMAGES IN DEEP DIVE
Deep Dive lets you quickly view all competitor main images in one place. By examining the 
trends in existing formats and styles, you can find inspiration for your own main image 
variations. Remember, the key to a winning main image is consistent testing. You’ll never 
know if a different version will perform better until you try it. Stay patient and committed, 
testing multiple options over several months to find the best results.
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Click the collapse toggle 

Navigate to Deep DiveStep 1:  

Step 2:  
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Understand the Main Image Matrix Step 3:  
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Download                        , make a copyStep 4:  

Categorize Main image by typeStep 5:  

THIS SHEET 

https://docs.google.com/spreadsheets/d/10k50_Ahj2pLmXOGKc5MaQpyXpWCFggEUtKp9xg4GhGU/edit?usp=sharing
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ANALYZE AI PRODUCT BRIEF 
While the AI Product Brief will be more suited towards information that should be included 
in your secondary images and A+ content, you might find concepts and themes that 
could be reinforced in the Main Image. 

Navigate to AI Product Brief Step 1:  
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Select up to 
10 competitors 
to analyze 

Step 2:  

Analyze results Step 3:  
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CREATE CONCEPTS FOR MAIN IMAGE VARIATIONS  

Use                      when concepting new main images.Step 1:  

Create short description for each concept Step 2:  

THIS SHEET 

https://docs.google.com/spreadsheets/d/10k50_Ahj2pLmXOGKc5MaQpyXpWCFggEUtKp9xg4GhGU/edit?gid=365539407#gid=365539407
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Use Vairationizer or designer to create conceptsStep 3:  
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VALIDATE CONCEPTS AND REFINE 
Once you've brought your concepts to life, use market research tools or tap into your own 
audience for feedback, testing them against top competitors. Evaluate the insights you 
gather and use them to refine or develop additional concepts as needed.

Pickfu:
SELLERSYSTEMS

Intellivy:
SELLERSYSTEMS

ProductPinion:
SELLERSYSTEMS

Test Images 3-5 of your best images against your 
current main imageStep 1:  

Test the winning image against your top 3 competitorsStep 2:  

Analyze results and iterateStep 3:  



OPTIMIZE CTR - Part 2

UPLOAD TO AMAZON / START MYE 

Go to Amazon > Brands > MYE a.

Upload new image variant b.
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Create monthly testing roadmapd.

Create hypothesis c.
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MAKE HIGHLIGHT IN RANK RADAR 

Navigate to Rank RadarStep 1:  

Step 2:  Click above date 
to add highlight 
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Add new highlight 
for each new 
main image 
variant you test 

Step 3:  
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MONITOR PERFORMANCE AND EXECUTE MONTHLY 
MYE TESTS 
"Manage Your Experiments" are designed to run for at least 4 weeks but can be concluded 
sooner if a clear winner is identified. Aim to test a new main image every month. If a new 
main image significantly underperforms compared to your current design, don't hesitate 
to end the test early and explore another option.

Implementation Timeline (Monthly)
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ALTERNATE CTR OPTIMIZATION STRATIGIES 
Keep in mind that other factors can also influence Click-Through Rate (CTR). 
While this guide doesn't cover those areas in detail, you can explore the resources below 
for further inspiration.

Test price Step 1:  

Step 2:  Get more reviews 

Step 3:  Remove negative reviews

https://profasee.com
https://goaura.com
https://joinbrands.com
https://tracefuse.ai


Do you still have questions 
about this workflow?  

TIMES OF OFFICE HOURS

Register to any of our 3X weekly 
Office Hours sessions and get 

your questions answered.

https://sales.datadive.tools/office_hours-registration



