





























VALIDATE CONCEPTS AND REFINE

Once you've brought your concepts to life, use market research tools or tap into your own
audience for feedback, testing them against top competitors. Evaluate the insights you
gather and use them to refine or develop additional concepts as needed.

Test Images 3-5 of your best images against your
current main image

Test the winning image against your top 3 competitors

Analyze results and iterate
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UPLOAD TO AMAZON / START MYE

Go to Amazon > Brands > MYE
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Create hypothesis

Create monthly testing roadmap

Market Research Score Rank: MYE Road Map: MYE Score:
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15/15 1 October N/A
14/15 0 September WIN: 85%
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MAKE HIGHLIGHT IN RANK RADAR

s ¥ DataDive
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30 day

+ Add search terms Uploaded New Main Image to MYE

(Product + Lifestyle 2)
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MONITOR PERFORMANCE AND EXECUTE MONTHLY
MYE TESTS

"Manage Your Experiments" are designed to run for at least 4 weeks but can be concluded
sooner if a clear winner is identified. Aim to test a new main image every month. If a new
main image significantly underperforms compared to your current design, don't hesitate

to end the test early and explore another option.

STEP 5: Manage Your Expierements

Test Date: Status:

10/8 Live
10/22 V2

11/5 V3
1119 v4
1243 V5
1217 V6
12/31 V7

Implementation Timeline (Monthly)

A+ Content

Create Test Test - Test -
V2-v4 -v2 V3 v4

Main image Create
V3-Ve6,
Test V3

Secondary

Images Create V2-V3 + Test Test
seasonal V2 V3
PPC Sponsored Create and test 3 concepts per root group

Brands
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ALTERNATE CTR OPTIMIZATION STRATIGIES

Keep in mind that other factors can also influence Click-Through Rate (CTR).
While this guide doesn't cover those areas in detail, you can explore the resources below

for further inspiration.

(9 profasee

Test price

amazon
N/
-  Requesta Re\rie»%)
Get more reviews
'?G, Amazon Vine
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SIGCIJCHll Remove negative reviews
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Do you still have questions
about this workflow?

Register to any of our 3X weekly
Office Hours sessions and get
your questions answered.

(TIMES OF OFFICE HOURS >>

¥ DataDive
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