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ANALYZE RESULTS AND MAKE CREATIVE 
With all three tests completed, we’ll review the results and use this feedback to guide 
our next creative steps. The DRAB test will help us determine which concepts to 
highlight in our assets, the Marketplace Poll results will influence our main image 
updates, and the Image Stack Poll insights will inform improvements to our 
secondary images.

Analyze Purchase Barrier Poll (DRAB)Step 1:  



Analyze Image Stack Poll Step 2:  
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Analyze Marketplace Poll Step 3:  
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OPTIONAL: ADDITIONAL TEST BEFORE UPLOADING 
We’re quite sure that our new creative outperforms the competition, but for the sake 
of this workflow, we decided to retest before uploading. This step is optional and can 
usually be skipped to save money.

Analyze Image Stack Poll Step 1:  

Analyze Marketplace Poll Step 2:  
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Make highlight in Rank Radar Step 4:  

Upload to Amazon / MYE Step 3:  



Do you still have questions 
about this workflow?  

TIMES OF OFFICE HOURS

Register to any of our 3X weekly 
Office Hours sessions and get 

your questions answered.


