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ANALYZE RESULTS AND MAKE CREATIVE

With all three tests completed, we'll review the results and use this feedback to guide
our next creative steps. The DRAB test will help us determine which concepts to
highlight in our assets, the Marketplace Poll results will influence our main image
updates, and the Image Stack Poll insights will inform improvements to our

secondary images.

Analyze Purchase Barrier Poll (DRAB)

Al-Powered Purchase Barrier Analysis

Top 10 consumer barriers and their Al-proposed solutions

Top 10 buying objections for a product like this

Durability and Quality Concerns (Importance Score: 10
Many respondents are worried about the binoculars being easily breakable or not lasting long due to poor construction.

Al-Generated Solutions
® Highlight the use of high-quality, durable materials in both image and listing copy, emphasizing rebust construction designed for kids.

® Showcase customer testimonials focusina on lonaevitv and durabilitv in imaaes or listina hiahliahts.
Expand v

Safety and Suitability for Children (Importance Score: 8

Concerns were raised about the safety of the binoculars for children’s use, including potential eye harm and the suitability of the product for various age groups.
Al-Generated Solutions

® Include safety certifications and age-appropriate wamings in the product images and descriptions.

® Demonstrate the product's safetv features throuah imaaes. such as soft edaes and child-friendlv materials.
Expand v

Ease of Use (Importance Score: 7

The complexity and usablllty of the binoculars for children, especially for those who are very young or have smaller hands, were mentioned as significant factors.
Al-Generated Solutions

® Create a video or image series showing kids of various ages easily using the binoculars.

@ Highlight ergonomic desian features tailored for small hands in the product description and images.
Expand
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Analyze Image Stack Poll

Best/Worst Stack Results

Notes
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36% of total votes 14% of total votes 50% cf total votes
@ Positive @ Positive @ Positive

32 votes 13 votes 45 votes
@ Negative ® Negative @® Negative

11 votes 59 votes 20 votes

Analyze Marketplace Poll

Overall results
Notes

?

hows which option has been chosen by the respondents.

37% of total votes 8% of total votes
@ Positive: 12 votes
@ Negative: 35 votes

17% of total votes 22% of total votes

17% of total votes

@ Positive: 25 votes
@ Negative: 35 votes

® Positive: 55 votes
@ Negative: 32 votes

@ Positive: 33 votes

@ Positive: 25 votes
@ Negative: 13 votes

@ Negative: 35 votes

Scores 15% better than C

Confidence level ®°

95% v
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OPTIONAL: ADDITIONAL TEST BEFORE UPLOADING

We're quite sure that our new creative outperforms the competition, but for the sake
of this workflow, we decided to retest before uploading. This step is optional and can

usually be skipped to save money.
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Do you still have questions
about this workflow?

Register to any of our 3X weekly
Office Hours sessions and get
your questions answered.

(TIMES OF OFFICE HOURS >>

¥ DataDive
'

yFvvrry
yryrrorpry
yFryvrrry



